
 
 

Counseling and Prevention Services (CAPS) 

Fiscal Year 2020 Impact Report 

Mission 
Counseling and Prevention Services provides mental health treatment, training and prevention to support WSU 

community wellness, while fostering optimal academic and personal growth. 

Student Snapshot 
Served 1077 of the campus population. 

Gender 35%  Male 

60%  Female 

4%  Self-Identify/Transgender 

2%  No Response  

Ethnic Minorities 10.5%  Asian 

11.6%  Hispanic 

6.9%  African American 

9.6%  Other 

.9%  No Response 

Sexual Orientation 21%  Lesbian/Gay/Bisexual/Questioning 

4%  Self-Identify 

73%  Heterosexual/Straight 

3%  No Response 

First Generation College Students 30.80%  Students self-identified as such 

International Students 9.9% 

Care 



 
 

¶ WSU CAPS has a long history of participating in an accredited, nation-wide, psychology, doctoral internship 

program and will continue to provide training to students recruited through that program in the upcoming 

year. 

¶ This year, our office will provide training opportunities for students across three different programs at WSU 

(Psychology Department and Counseling Educational Leadership, Educational Psychology, and School 

Psychology (CLES), and Social Work) and for students from five other universities (Emporia State University, 

Fielding Graduate University, Alliant ð Los Angeles, Georgia Southern University, and University of South 

Alabama). 

¶ Due to increasing training opportunities, CAPS has been able to provide increased access to mental health 

services on campus. Our trainees provided 3386 hours of clinical services in FY20, which represents a 33% 

increase from the year before. 

Prevention and Outreach 
¶ Over the past two years, the introduction of the #WeSupportU Preventing Suicide Training resulted in a 

426% increase of suicide prevention training over 3, third-party trainings offered the two years previous.  

¶ CAPS engaged in 399 hours of prevention and outreach and had 14,530 contacts with students, parents, 

staff/faculty, and community members. This is a 14.6% increase from the previous fiscal year. 

¶ Created and implemented the Prevention Ambassador Peer Education Program during Spring Semester.  

¶ From March-June we published over 50 videos and livestreams, producing at least 3 videos/livestreams 

every week in order to provide resources for the WSU community to manage the mental health impacts due 

to the COVID-19 epidemic.  

CAPS Initiatives and News   
¶



 
 

 

  

  



 
 

CAPS Director Report FY2020



 
 

15. Growing capacity, reach and applied learning opportunities through an expanding training program and 

peer ambassador program  

16. Successfully met growth in demand with minimal wait times and avoided needing to implement other limits 

to treatment by continuing to utilize the P-DAM model of access developed at Wichita State University and 

precise model of clinical case management and right sized treatment by clinicians and referrals to group 

services  

17. Went through an APA accreditation site-visit for the psychology doctoral internship training program 

18. All staff and trainees trained in the CAMS framework for managing suicidal clients  

19. Brought back the Psychologist/Outreach Coordinator position  

20. Created vision to develop a formal post-doctoral fellowship program in Community Psychology to support 

the goal of one day creating the #WeSupportU Center for Prevention  

21. 



 
 

reducing deaths of despair, reducing mental health stigma, promoting help seeking behavior, and improving 





 
 

Issues/Challenges Facing the Clinical Services 
¶ COVID-19 Pandemic influence on service delivery and demand  

¶ Transition into WSU Student Wellness Center with SHS 

¶ Transition to remote services  

¶ Loss of a Licensed Psychologist 

¶ Increasing demand 

¶ Onboarding of new staff members 

Proposed Goals for FY21 
¶ Develop more efficient ways to provide clinical services remotely by incorporating more technology 

into CAPS service delivery  

¶
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Caucasion Asian Hispanic African American Other No Response

FY16 63.5 8.7 8.2 8 10.2 1.8

FY17 64.3 9.4 7.6 8.5 8.8 1.7

FY18 64.9 9.6 7.1 7.4 8.8 2.9

FY19 61.1 10.5 9.9 8.9 7.2 1.2

FY20 60.6 10.5 11.6 6.9 9.6 0.9
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Group Therapy Coordinator Report 

Dr. Selena Jackson 

¶ In efforts to continue providing needed mental health services to students during the COVID-19 pandemic, 

CAPS began offering group telehealth services for the first time in Spring 2020. 

¶ CAPS expanded campus and community partnerships to offer support groups in conjunction with the Office 

of Diversity and Inclusion and Office of Disability Services as well as the Wichita Area Sexual Assault Center. 

¶ Highest amount of client hours in group recorded in Fall 2019 (563 hours). 

¶ Multiple Understanding Self and Others interpersonal process groups and support groups are now being 

offered in fall and spring semesters. 

¶ Intern and practicum student involvement has increased in facilitating groups. This has allowed for greater 

training opportunities for practicum students and for interns to obtain increased supervision experience.   

¶ Group membersõ reported outcomes continue to maintain at positive levels. 

¶ Groups continue to positively contribute to studentõs self-reported WSU experience and improved academic 

performance. 

 
*Data not available for summer 2018; Spring 2020 data displayed prior to university shut down due to Covid-19 
 



 
 

 
*Data for Spring 2020 includes both hours spent in-person and online through telehealth services.  



 
 

Prevention and Outreach Services 

Marci Young, Psy.D.  

Prevention is Intervention for the community 
 

Area of Focus: 1 Prevention Services  

 

 

 

¶ Prevention Services engaged in 399 hours of prevention and outreach and had 14,530 

contacts with students, parents, staff/faculty, and community members. This averages 

out to providing services to 36 individuals per hour. 



 
 

hours with 8,654 contacts (avg 49/hour). Increased hours are not resulting in fewer 

contacts per hour.  

¶ Provided 41 informational tables and had 2,657 contacts (provided information to an 

average of 65 individuals per table). Tabling resulted in a 30% increase in contacts from 

the previous year. 

¶ FY19 provided 33 informational tables and had 2,044 contacts (provided information to 

avg 62 individuals per table). FY18 had a total of 51 tables with 3,061 contacts (avg of 

60/table)  

¶ 176 hours of prevention and outreach were the result of requests for our services by our 

WSU community.  

¶ Began to re-establish our connection with the Sedgwick County Suicide Prevention 

Coalition 

¶ Served on the planning committee for the annual Kansas Prevention Conference that 

had 179 attendees.  

¶ Budget requests resulted in an increase in operational budget as well as a 20-hour 

graduate assistant position. 

¶ Provided updated Blackboard presentations to allow on-demand access to frequently 

requested information to all WSU students.  

Goals:  
Create and secure funding for a Prevention Specialist non-clinical position.  
Create Prevention Badges Course 
Examine demographics of students that come into CAPS for treatment and create strategic 
plans for groups underutilizing services.  
Create prevention plans for different student demographics (e.g. first generation students) 

 

Social Media 

¶ Started new social media handles in order to be consistent across platforms and 

consistent with our new branding/messaging 

¶ When COVID-19 hit Kansas, and all in-person options for engaging in outreach and 

prevention were suspended, we turned our focus to engaging on social media in order 

to provide education and support to the WSU community and beyond.  

¶ Since the beginning of March we published over 50 videos and livestreams over the last 

4 months, producing at least 3 videos/livestreams every week. 

¶ Currently, we have 3,230 followers on social media.  

¶ Over the course of the last month, we increased our video views 11,000% vs last year, 

with a total of 9,700 minutes of our videos watched with almost 22,000 >=3 second 

views. 

¶ The WSU community heavily utilized CAPS online resources after all classes were moved 

online. Nov 1- Feb 29 we had 407 content clicks on our Facebook page. March 1-June 30 

we had 5,400 content clicks on our Facebook page.  



 
 

¶ Only views of a livestream while it was live so that individuals had the opportunity to 

interact and ask questions were counted as part of our overall prevention and outreach 

numbers. 

 

Area of Focus: 2 #WSUWeSupportU Suspenders Program 
 

¶ Worked with the Shocker Store to have online sales for Suspenders products in addition 

to in-store sales. 

¶ Increased #WeSupportU sale items to include hoodies, sweatshirts, and tote bags.  

¶ 48% increase in sales over FY19 of suspender gear through the shocker store. 

¶ Continue partnership with E-Ventures to decide on Minimal Viable Product and begin to 

engage in test emails. First test emails sent Dec 2019 for licensing of Suspenders 

Branding Program. 

¶ Began partnership with Public Health Sciences to enlist students to engage in expansion 

and implementation of #WeSupportU programs as part of class curriculum.  

¶ Complete branding/marketing survey to evaluate strengths and weakness of 

#WeSupportU program. Results showed that those who were sure they had heard of 

the “WSUWeSupportU” campaign attributed better intentions to WSU’s care for mental 

health (“Wichita State University cares about the mental health of its students”). There 

was a significant difference between these two groups, t (109) = 5.3, p < .001, Cohen’s d 

= 1.1. 

Goals: 
Create profile for online sales through CAPS for #WeSupportU trainings and licensing for other 
entities. 
Complete set-up of licensing agreements, price structures, and expand #WeSupportU Wellness 
Suspenders program outside of WSU.  
Address areas of weakness #WeSupportU program as per the branding/marketing survey.  
 

 

Area of Focus: 3 Prevention Services Advisory Board (PSAB) 

 

¶ PSAB Began tabling and otherwise engaging in student events 

¶ Created logo and adopted #WSUWeSupportU campaign and branding  

¶ Restructured PSAB to increase cooperation/coordination of efforts from multiple WSU 

departments on prevention activities and programs. (Completed Aug 2019) 

¶ Completed National College Health Assessment (NCHA). Resulted in 1,628 total 

participants to assist in obtaining information on students’ behaviors, attitudes, and 

experiences in order to inform prevention programming needs.  

Goals: 
Engage in positive social norming campaigns utilizing NCHA data. 
 



 
 

Area of Focus: 3A Prevention Ambassadors 

 

¶ Created Prevention Ambassador program, and first cohort of ambassadors completed 

training semester consisting of 16 trainings on evidence-based strategies to engage the 

student body in prevention related topics.  

¶ In the spring semester the Prevention Ambassadors engaged in 90 hours of prevention 

and had 1,533 student contacts. 

Goals: 
Create Athletics Prevention Ambassadors program 
Start weekly live social media engagement with Prevention Ambassadors  
 

Area of Focus: 4 Applied Learning Opportunities 

 



 
 

Begin recording Stories of Hope 
 

Area of Focus: 5B Preventing Suicide 
 

¶ Finalized #WSUWeSupportU Preventing Suicide Training (Completed Dec 2019) 

¶ 307 individuals completed the Prevention Suicide training in FY 20. This brings the total 

of people trained in #WeSupportU Preventing Suicide to 810 since its launch in 

September 2018.  

¶ An additional 380 individuals engaged in other suicide prevention related interventions 

in FY 20.  

¶ From 2017-2019 WSU offered 3, third-party suicide prevention trainings offered to 

students, faculty, and staff. A total of 154 individuals completed one of these trainings in 

a 2 year period. The introduction of #WeSupportU Preventing Suicide training resulted 

in a 426% increase of suicide prevention training over 3, third-party trainings.  

¶ 



 
 

 

Area of Focus: 5D Preventing Substance Abuse 

 

¶ Continued collaboration with Blue Window and KDOT to create media campaign for not 

driving impaired. Due to COIVID-19, campaign was not utilized as it was designed for 

sporting events.  

¶ A total of 368 individuals engaged in some type of substance abuse prevention 

intervention. This is a 237% increase over FY19.  

Goals: 





 
 

¶ Training experiences in ADHD/LD assessments  

o 3 practicum students (2 assessments each) 

o 1 advanced practicum student (8 assessments) 

o 4 doctoral interns (2 assessments each) 

o 1 masterõs level intern (1 assessment) 

 

¶ Working with UCCs across the United States to provide psychoeducational testing and assessment 

supervision during pandemic


