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Provide assessment here:






Learning Outcomes (most



knowledge base items at
“prepared”
Students will display an






4) 80% “mostly
prepared” or better on
items

5) Minimum of 95%
receiving “agree” on
performance evaluation
items and 80% of
responses to other items
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Students will acquire more
than 800 hours of field
experience in which the
knowledge and skills
acquired in their sport
management classes are
successfully applied in a
sport management setting.

1) SMGT 847 resume

items and 80% of
responses to other items
at either “mostly
prepared” or better, or
“agree”





http://www.aacu.org/value/rubrics/
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Average
Salary

Employment
% In state

Employment
% in the
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http://www.bls.gov/oco/
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Recruit, hire, and retain
diverse, high quality
administrators, faculty and
staff.

1. Aggregated SPTE Data

2. Faculty Scholarship Record
3. Faculty/staff Advising
Surveys

4. Exit Surveys

5. Alumni Survey

6. Advisory Council

7. Annual faculty/staff review
of strategic plan

1. Median result for perceived
quality index of “good” or
better. All other data to be
considered.

2. Evidence of achievement
based on department
scholarship policies

3. Average score of 3 or better
for each item on surveys

4. SMGT: Minimum of 80% of
all responses being “mostly
prepared” or better. All other
data to be considered.

5. Average program
satisfaction score of 8 or
better. All other data to be
considered.

6. Annual vote of “satisfied”
7. Progress toward objectives
defined in plan

1. 100% of courses were
rated at “good” or better.
Median result was “very
good.”

2. All faculty members with
research responsibilities
evaluated as meeting or
exceeding expectations
during annual reviews.

3. Mean=4.78 with 94.4%
being “satisfied or higher”
with advising (Median=5.0)
Overall, SPTE ratings (all
faculty, both programs) were
above average and exceeded
expectations.

4. Both alumni surveys and
exit surveys indicate a
general level of meeting
expectations.

5. Annual reviews for faculty
exceeded expectations.
Average program satisfaction
score was 8.95

6. Advisory council meetings
“approved” action plans and
quality program progress.

7. A newly developed
strategic plan was approved
by departmental faculty
during the fall of 2016.










18









21

Mission

The Department of Sport Management’s mission is to develop students into well-educated, ethical, competent sport
management professionals. The department’s teaching, research, and service activities will occur in a positive learning
environment valuing both theory and practice.

Program Constituents

The primary constituents served by the B.A.-Sport Management program are students, alumni, and sport management
practitioners.

Operational Goals

The approved, broad-based operational goals for the Department of Sport Management are:

1) Recruit, hire, and retain diverse, high quality administrators, faculty and staff.

2) Recruit and retain quality students to meet local and global demands for our graduates.

3) Achieve professional recognition for programs.

4) Strengthen the graduate program to support the University’s research and grants/contracts mission components.

5) Ensure a technology rich culture in which administrators, students, faculty, and staff work together to (a) pursue
innovation and excellence, (b) promote intellectual exploration, and (c) enhance learning.

6) Develop and maintain collaborative relationships, locally and globally, that enrich the department’s mission.

Assessment of Operational Goals

Operational effectiveness is evaluated utilizing the following measures:
1) Aggregated SPTE data
2) Faculty scholarship records
3) Exitsurvey
4) Sport management exit survey
5) Employer survey
6) Alumnisurvey
7) Sport Management Advisory Council
8) Student credit hour data
9) Graduation and retention rates
10) Annual review of strategic plan
11) Kansas Board of Regents approval status
12) Commission on Sport Management Accreditation status
13) Faculty professional development report
14) Faculty grant writing report
15) SPTE technology comments
16) Faculty/staff technology updates
17) Faculty/staff partnership reports
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Appendix A contains a table listing the operational objectives and related assessment tools and indicators/benchmarks.1
Educational Student Goals
The approved broad-based learning goals for students in the B.A.-Sport Management program are:

1) Students will display knowledge and understanding of the management, marketing, public relations, financial, psycho-
social, and legal concepts relevant to effective practice for those preparing for careers in the sport management field
) Students will be able to apply ethical decision-making frameworks in relation to issues facing sport managers.
) Students will display critical thinking skills related to effective decision-making in sport organizations.
4) Students will display an understanding of and appreciation for diversity in sport.
) Students will demonstrate the oral, written and interpersonal communication skills necessary for effective sport
management practice.
6) Students will demonstrate skills pertaining to the use of technology in sport management.
7) Students will acquire more than 600 hours of field experience in which the knowledge and skills acquired in their sport
management classes are successfully applied in a sport management setting.
Assessment of Educational Student Goals

Student learning outcomes will be assessed at a programmatic level using the following tools. Appendix B contains a table
listing student learning outcomes, assessment tools, and benchmarks.

SMGT 447-Internship Reflection Report (direct measure)
Students address multiple topics in the paper:
o]
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Appendix C contains the various rubrics employed in the direct measures of student learning outcomes. Appendix D
displays the various instruments utilized in the indirect measures of student learning outcomes.

Assessment Reporting Schedule

Assessment Tool | AY2015 | AY2016 | AY2017 | AY2018 | AY2019 | AY2020 |
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implications of sport management practices on the broader society. They also address diversity as it relates to the
management of sport organizations, the offering of sport products and services, and the management of relationships with key
constituents. Classes also cover the technologies involved with effective sport management practice and provide students with
the opportunity to demonstrate competence with technologies commonly employed in the field.

Beyond the curriculum, students in the B.A.
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M.Ed.-Sport Management
Outcomes Assessment Plan
2016-17

Mission

The Department of Sport Management’s mission is to develop students into well-educated, ethical, competent sport
management professionals. The department’s teaching, research, and service activities will occur in a positive learning
environment valuing both theory and practice.

Program Constituents

The primary constituents served by the M.Ed.-Sport Management program are students, alumni, and sport management
practitioners.

Operational Goals

The approved, broad-based operational goals for the Department of Sport Management are:

7) Recruit, hire, and retain diverse, high quality administrators, faculty and staff.

8) Recruit and retain quality students to meet local and global demands for our graduates.

9) Achieve professional recognition for programs.

10) Strengthen the graduate program to support the University’s research and grants/contracts mission components.

11) Ensure a technology rich culture in which administrators, students, faculty, and staff work together to (a) pursue
innovation and excellence, (b) promote intellectual exploration, and (c) enhance learning.

12) Develop and maintain collaborative relationships, locally and globally, that enrich the department’s mission.

Assessment of Operational Goals

Operational effectiveness is evaluated utilizing the following measures:
18) Aggregated SPTE data
19) Faculty scholarship records
20) Undergraduate exit survey
21) Graduate School exit survey
22) Employer survey
23) Alumni survey
24) Sport Management Advisory Council
25) Student credit hour data
26) Graduation and retention rates
27) Annual review of strategic plan
28) Kansas Board of Regents approval status
29) Commission on Sport Management Accreditation status
30) Faculty professional development report
31) Faculty grant writing report
32) SPTE technology comments
33) Faculty/staff technology updates
34) Faculty/staff partnership reports
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Appendix A contains a table listing the operational objectives and related assessment tools and indicators/benchmarks.
Educational Student Goals

The approved broad-based learning goals for students in the M.Ed.
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secondary database relating to the research question, and develop a technical research report and
presentation, which demonstrates a quality understanding of the research process (including proper
statistical analyses). Students will present a multimedia presentation describing their research process,
summarizing the appropriate literature, graphically representing their results, and drawing appropriate
conclusions.
Criterion: “Acceptable” based on rubric
Benchmark: Minimum of 90% at acceptable or better based on rubric
Results to be reported every three years

SMGT 801-Organizational Evaluation Assignment (direct measure)
Students profile a sport organization and write a position paper regarding its effectiveness.
Criterion: “Acceptable” based on critical analysis portion of rubric
Benchmark: Minimum of 90% at acceptable or better based on rubric
Results to be reported every three years

SMGT 802-Ethical Dilemma Assignment (direct measure)
Students examine ethical dilemmas within the sport management industry by developing a deductive
argument based upon discussed ethical frameworks. Specifically, students will identify an ethical issue in
the industry, gather evidence of the issue’s relevance, and provide a critical narrative examining the
underlying value conflicts.
Criterion: “Acceptable” based on rubric
Benchmark: Minimum of 90% at acceptable or better based on rubric
Results to be reported every three years

SMGT 803-Marketing Plan (direct measure)
Students work in groups to develop a comprehensive marketing plan for a hypothetical sport
organization. A written plan is submitted for review, and an in-class presentation is also made.
Criterion: “Acceptable” based on communication portion of rubric
Benchmark: Minimum of 90% at acceptable or better based on rubric
Results to be



Assessment Reporting Schedule

Assessment Tool

AY2015

AY2016

AY2017

AY2018

AY2019

AY2020

Comprehensive Exam
SMGT 847-

X

X

X

X

X

X
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Continue to monitor and expand--if necessary-- methods of ensuring student access course content in order to
prepare them for assessments.

Continue to monitor and expand--if necessary-- methods of ensuring student acquisition, understanding, and
proper application of financial and budgeting processes.

Continue to illustrate how diversity-related issues apply to the sport industry and are embedded in a wide
variety of sport ordus
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Continue to expand number of hybrid, online classes available for students.

Continue to research and pursue grant opportunities, sponsored research, or consulting activities as
appropriate. Consulting and student learning activities can be quantified with in-kind gifts/donations ($ value).

Continue to develop and pursue PASM projects, initiatives, and collaborations.




